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About

ARPIC for Zone 21A 
Past District Public Image Chair for District 2241
Past President of Rotary Club Bucharest Excelsior
Paul Harris+1 award
Rotarian since 2016, District 2241 - Romania & Rep of Moldova

Managing Partner at KUBIS, one of the biggest advertising 
agencies in Romania 
22+ years of experience in advertising & MarCom industry 

Proud father of a 5yo daughter in a happy family! 





Communication is more complex than ever…



• People and local communities;

• NGO’s and their leaders;

• Local Public Authorities;

• Mass Media (online & offline);

• Business communities;

• Existing or potential Rotary members.

… and we must cover all fronts



There are a lot of cluttered messages, 
plenty of noise, fake news, other non-profit 

organizations that are doing campaigns, 
and our target is bombarded 

with a lot of information!



Perceptions

Despite over 100 years of impact on our communities, Rotary still does not get the 
recognition it deserves.

Worldwide, more than 2 million non-profits compete for limited volunteer hours, donor 
money, and other resources. 

Rotary has a great story to tell, but we need to tell it more simply and consistently. 

By providing a clear, consistent image of Rotary, we offer prospective members, 
donors, and volunteers a strong vision of what it means to engage with us.



“Your brand is what other 
people say about you when 
you’re not in the room.”

Jeff Bezos - Amazon



Rotary vision



Core values we believe in



Our voice stands out



WE ARE PEOPLE OF ACTION

We’re professional, community, and civic 
leaders who connect with each other and who 
share a unique perspective and passion for 
taking action to improve the world.

We are People of Action, we are what we do, 
and this helps define Rotary for those who 
don’t know us. 

The way we communicate determines the way 
we are perceived. #peopleofaction



The importance of walking the talk

✔ It offers rewards on many levels: 
o attracts new members and also retains existing ones that feel proud to be onboard 
o attracts sponsorships, as we are perceived as trustful and professional organization 
o increases the level of trust from local communities and our target audiences 
o overall, enlarges the footprint and awareness of our world-class organization

✔ Offers credit and recognition for all Rotarians, clubs, districts for the good work 
they do at the local level.

✔ Protects Rotary’s good name and intellectual property. Incorrect use weakens the 
brand.

✔ Presents Rotary’s story in a consistent way.



Rules of engagement on 
Rotary brand ecosystem



Rotary
Brand

Guidelines &
 Resources
Ecosystem



1. Rotary naming and usage

Our communicative name       Our legal name & support arm            Our charitable arm 



Masterbrand Signature & Mark of Excellence



Using the Masterbrand



Using the Masterbrand (simplified)



Using the Mark of Excellence



How to compose a District logo



How to compose a Club logo



Club identity logo – other accepted variants



New banner formats for extra creativity



Fonts & colors



Using the fonts in the right way 



Using the Rotary logo in the proper way 



Using the Rotary logo in the proper way 



Using the Mark of Excellence



Using correct imagery (People of Action)



2. Rotary Areas of Focus



3. Rotary guidelines of official club website



4. New Presidential Theme 2021-2022

Must use the Masterbrand signature or Mark of 
Excellence in close proximity to the Theme on all print 
and electronic materials and goods, including on 
clothing.

The theme words may not be used
without the theme graphic when used
on clothing. (Where possible, never
use the theme words alone separate
from the logo)



5. Rotary guidelines for People of Action



6. Rotary Brand Center

https://brandcenter.rotary.org/ 

https://brandcenter.rotary.org/
https://brandcenter.rotary.org/


Checklist

✔ Download the latest guidelines and make them available for all your members;

✔ Make sure you implement correctly the guidelines on all your assets: web, social 
media, brochures, videos, banners, print-ads, OOH, radio edits, events, etc.);

✔ Take a look on what other clubs are doing, you don’t need to reinvent the wheel;

✔ Visit often the Rotary Brand Center for updates;

✔ Ask for help (anytime) from your District Public Image Chair.  



Resources

> Rotary’s Brand Center <

Rotary’s Voice and Visual Guide

Rotary’s Guide for Club Websites

Rotary’s Presidential Theme 2021-2022

Rotary’s Areas of Focus Guide 

Rotary’s People of Action  

Rotary’s Social Media Guide

https://brandcenter.rotary.org/
https://brandcenter.rotary.org/en-GB/App/AssetDetails/b/www/Asset/Details/118?brand=www&returnUrl=https%3a%2f%2fbrandcenter.rotary.org%2fen-GB%2fGuidelines&page=1&pageSize=100&showadvancedsearch=False&showkeywordfilters=True&showselectedkeywordfilters=True&largeLayout=False&b=www&bs=www&k=42&k=17&pg=Public&view=Standard
https://brandcenter.rotary.org/en-GB/App/AssetDetails/b/www/Asset/Details/118?brand=www&returnUrl=https%3a%2f%2fbrandcenter.rotary.org%2fen-GB%2fGuidelines&page=1&pageSize=100&showadvancedsearch=False&showkeywordfilters=True&showselectedkeywordfilters=True&largeLayout=False&b=www&bs=www&k=42&k=17&pg=Public&view=Standard
https://rotary7600.org/wp-content/uploads/2018/09/Website-Guidelines.pdf
https://rotary7600.org/wp-content/uploads/2018/09/Website-Guidelines.pdf
https://brandcenter.rotary.org/en-GB/App/AssetDetails/b/www/Asset/Details/3134?brand=www&returnUrl=https%3a%2f%2fbrandcenter.rotary.org%2fen-GB%2fApp%2fAssetSearch%3fpageSize%3d20%26showadvancedsearch%3dFalse%26showkeywordfilters%3dTrue%26showselectedkeywordfilters%3dFalse%26largeLayout%3dFalse%26view%3dStandard%26page%3d1%26k%3d17&page=1&pageSize=20&showadvancedsearch=False&showkeywordfilters=True&showselectedkeywordfilters=False&largeLayout=False&k=17&view=Standard
https://brandcenter.rotary.org/en-GB/App/AssetDetails/b/www/Asset/Details/3134?brand=www&returnUrl=https%3a%2f%2fbrandcenter.rotary.org%2fen-GB%2fApp%2fAssetSearch%3fpageSize%3d20%26showadvancedsearch%3dFalse%26showkeywordfilters%3dTrue%26showselectedkeywordfilters%3dFalse%26largeLayout%3dFalse%26view%3dStandard%26page%3d1%26k%3d17&page=1&pageSize=20&showadvancedsearch=False&showkeywordfilters=True&showselectedkeywordfilters=False&largeLayout=False&k=17&view=Standard
https://brandcenter.rotary.org/en-GB/App/AssetDetails/b/www/Asset/Details/2062?brand=www&returnUrl=https%3a%2f%2fbrandcenter.rotary.org%2fen-GB%2fApp%2fAssetSearch%3fpageSize%3d100%26showadvancedsearch%3dFalse%26showkeywordfilters%3dTrue%26showselectedkeywordfilters%3dFalse%26largeLayout%3dFalse%26k%3d17%26view%3dStandard%26page%3d1%26k%3d42&page=1&pageSize=100&showadvancedsearch=False&showkeywordfilters=True&showselectedkeywordfilters=False&largeLayout=False&k=17&k=42&view=Standard
https://brandcenter.rotary.org/en-GB/App/AssetDetails/b/www/Asset/Details/2062?brand=www&returnUrl=https%3a%2f%2fbrandcenter.rotary.org%2fen-GB%2fApp%2fAssetSearch%3fpageSize%3d100%26showadvancedsearch%3dFalse%26showkeywordfilters%3dTrue%26showselectedkeywordfilters%3dFalse%26largeLayout%3dFalse%26k%3d17%26view%3dStandard%26page%3d1%26k%3d42&page=1&pageSize=100&showadvancedsearch=False&showkeywordfilters=True&showselectedkeywordfilters=False&largeLayout=False&k=17&k=42&view=Standard
https://brandcenter.rotary.org/
https://brandcenter.rotary.org/en-GB/App/AssetDetails/b/www/Asset/Details/118?brand=www&returnUrl=https%3a%2f%2fbrandcenter.rotary.org%2fen-GB%2fGuidelines&page=1&pageSize=100&showadvancedsearch=False&showkeywordfilters=True&showselectedkeywordfilters=True&largeLayout=False&b=www&bs=www&k=42&k=17&pg=Public&view=Standard
https://rotary7600.org/wp-content/uploads/2018/09/Website-Guidelines.pdf
https://my.rotary.org/en/news-media/office-president/presidential-theme
https://brandcenter.rotary.org/en-GB/App/AssetDetails/b/www/Asset/Details/3134?brand=www&returnUrl=https%3a%2f%2fbrandcenter.rotary.org%2fen-GB%2fApp%2fAssetSearch%3fpageSize%3d20%26showadvancedsearch%3dFalse%26showkeywordfilters%3dTrue%26showselectedkeywordfilters%3dFalse%26largeLayout%3dFalse%26view%3dStandard%26page%3d1%26k%3d17&page=1&pageSize=20&showadvancedsearch=False&showkeywordfilters=True&showselectedkeywordfilters=False&largeLayout=False&k=17&view=Standard
https://brandcenter.rotary.org/en-GB/App/AssetDetails/b/www/Asset/Details/2062?brand=www&returnUrl=https%3a%2f%2fbrandcenter.rotary.org%2fen-GB%2fApp%2fAssetSearch%3fpageSize%3d100%26showadvancedsearch%3dFalse%26showkeywordfilters%3dTrue%26showselectedkeywordfilters%3dFalse%26largeLayout%3dFalse%26k%3d17%26view%3dStandard%26page%3d1%26k%3d42&page=1&pageSize=100&showadvancedsearch=False&showkeywordfilters=True&showselectedkeywordfilters=False&largeLayout=False&k=17&k=42&view=Standard
https://brandcenter.rotary.org/en-GB/App/AssetDetails/b/www/Asset/Details/1849?brand=www&returnUrl=https%3a%2f%2fbrandcenter.rotary.org%2fen-GB%2fApp%2fAssetSearch%3fpageSize%3d100%26showadvancedsearch%3dFalse%26showkeywordfilters%3dTrue%26showselectedkeywordfilters%3dFalse%26largeLayout%3dFalse%26k%3d17%26view%3dStandard%26page%3d1%26k%3d42&page=1&pageSize=100&showadvancedsearch=False&showkeywordfilters=True&showselectedkeywordfilters=False&largeLayout=False&k=17&k=42&view=Standard
https://brandcenter.rotary.org/en-GB/App/AssetDetails/b/www/Asset/Details/1849?brand=www&returnUrl=https%3a%2f%2fbrandcenter.rotary.org%2fen-GB%2fApp%2fAssetSearch%3fpageSize%3d100%26showadvancedsearch%3dFalse%26showkeywordfilters%3dTrue%26showselectedkeywordfilters%3dFalse%26largeLayout%3dFalse%26k%3d17%26view%3dStandard%26page%3d1%26k%3d42&page=1&pageSize=100&showadvancedsearch=False&showkeywordfilters=True&showselectedkeywordfilters=False&largeLayout=False&k=17&k=42&view=Standard
https://brandcenter.rotary.org/en-GB/App/AssetDetails/b/www/Asset/Details/1849?brand=www&returnUrl=https%3a%2f%2fbrandcenter.rotary.org%2fen-GB%2fApp%2fAssetSearch%3fpageSize%3d100%26showadvancedsearch%3dFalse%26showkeywordfilters%3dTrue%26showselectedkeywordfilters%3dFalse%26largeLayout%3dFalse%26k%3d17%26view%3dStandard%26page%3d1%26k%3d42&page=1&pageSize=100&showadvancedsearch=False&showkeywordfilters=True&showselectedkeywordfilters=False&largeLayout=False&k=17&k=42&view=Standard


Thank you

Vlad Popovici - ARPIC Zone 21A
vlad.popovici@gmail.com

mailto:vlad.popovici@gmail.com

